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 Enrollment: 

 12,908 undergraduate students

 4,270 graduate students

 # of residential students: 7,500

 Faculty/Staff: 4,764

 Size:

 Gross floor area of building space: 539,474 gross square meters

 Floor area of residential space: 184,351 square meters

 Floor area of laboratory space: 52,149 square meters

 Sustainability Staff:

 Mary Ellen Mallia, Director of Sustainability

 Indu, Energy Officer

University at Albany



 The Energy Campaign is a 10 week challenge to promote conservation 

of electricity

 Based solely on behavioral change and engagement

 Goal is to achieve a 10% reduction in electricity use as measured 

against baselines from 2005

 Engagement: 

 Students: Residence Halls and University Apartments

 Faculty/Staff: Academic Buildings and Support Buildings

 Funded by:

 University Auxiliary Services Grant  $2,000

 Facilities Management – Energy Officer  Light Bulbs

What is the Energy Campaign?



Uptown Campus



Alumni Quad



 Our Energy Officer, Indu, sends us data 

weekly on buildings around campus 

that she has access to on her energy 

dashboard

 Manually read energy data from 

Freedom Apartment, Empire Commons 

and Alumni Quad each week during the 

campaign

 Each Wednesday during the Energy 

Campaign

 Combine this data with remotely read 

data from all other campus buildings to 

track the University’s energy usage

Energy Reads





 Results are then 

posted on our 

website for the 

public to see

 We also send out 

weekly emails with 

results

Energy Reads



Students

 Dorms and Apartments compete to reduce their energy 

consumption

 Dorms – by 10%

 Apartments – by 25%

 After each campaign, a portion of money saved is given back 

to Residential Life for operational upgrades/renovations, 

bike share

 New this semester: if residential areas reach their goal, they 

win funds for sustainability programming – up to $2,000 per 

living area



Faculty & Staff

 Encourage each building to 

reduce their consumption by 10%

 Energy Checks/Emails – Positive 

Reinforcement

 Social Media Campaign:

 Take the Stairs Tuesdays – post a 

video or photo of their office 

taking the stairs, tag our office 

and #UAlbanyEnergy to be 

entered into a raffle for an 

office breakfast

 Power Down Fridays



 Bi-weekly themes are created around specific actions and 

events

 9/7-9/20: Pledge to Conserve

 9/21-10/4: Think Outside the Bulb

 10/5-10/18: Watts on? Turn it off!

 10/19-11/1: Slay Energy Vampires

 11/2-11/13: Give it a Rest

 Highlighted on weekly emails and Facebook

Bi-Weekly Themes



 Each week, we send out an email, one targeted for students 

and the other for faculty/staff with results

 Call out poorly performing living areas and academic 

buildings

 Target specific actions and tips connected to bi-weekly 

theme

 Use persuasive questions: Did you unplug your phone 

charger this morning?

Weekly Emails



#UAlbanyEnergy



Initial Outreach

 During the first two weeks, students, faculty 

and staff sign Energy Pledges

 Podium Series

 Office storming







 Partnership with our 

University Library

 Display and provide 

additional blank 

pledges for students to 

sign throughout the 

campaign



 Goal: To reduce energy usage in the academic buildings

 Student volunteers meet Wednesdays and target specific academic 

buildings to “check” if lights, computers, etc. are turned off

 Go through buildings, which are using more energy than their 

baselines

 Unable to get into offices

 Leave energy tickets and stickers as a reminder to turn off 

lights and computers

 We use this data to follow up with the next week’s energy numbers 

to see if there was a decrease in energy consumption

Energy Checks



Energy Checks



 Goal: To reduce energy usage 

over weekends and break 

periods.

 Students target communal 

spaces such as Lecture 

Centers 

 Turn off all of the lights, 

computers, projectors, etc.

Power Down Fridays



 Encourage faculty/staff to participate in Power Down Fridays 

since students can’t enter their offices.

 Turn off lights in office, as well as in any unoccupied classroom, 

lab, conference rooms, break rooms and restrooms

 Properly shut down computer

 Unplug or turn off power strip, monitors, speakers, personal 

copiers/printers, task lighting, chargers and other devices

 Close windows and draw the shades/blinds

 Shut down fume hoods that are not required to be operational 

after hours, make sure no chemicals or hazardous materials are 

stored under the hoods

Power Down Fridays



 Goal: Increase outreach to poor performing buildings

 University Hall – administrative building on campus

 Performing way above their baseline usage during the first half of the 

campaign

 On the ground intelligence told us that conference rooms lights, 

computers and projectors and kitchens lights are always on

 We realized that they were not included in the initial “Pledge to 

Conserve” office storming, so a student went around to the offices, 

had them sign and put up their pledges, put stickers next to lights and 

computers to remind staff  to turn them off when they weren’t in use, 

and set up table tents in conference rooms with tips on ways to 

conserve energy

 In the following weeks, they displayed energy savings below their 

baseline

Targeted Outreach



Change-A-Light Program

 Goal: Replace incandescent bulbs and 

properly dispose of non-functioning CFLs

 RA’s host Change a Light programs 

throughout the Energy Campaign

 Residents switch out bulbs

 Donate working incandescent bulbs to 

the Northeast Regional Food Bank

 Dispose of non-functioning CFLs to EHS



Green Your Space

 Goal: Give residential students tips on how they can conserve 

energy in their apartments and dorms.

 An RA volunteer’s their dorm or apartment for the program

 Tape up tips around the apartment or dorm room

 Open their room for students to view the tips, sign an Energy 

Pledge and make DIY green cleaner



Apartments

 Target:

 Dishwasher

 Washing Machine

 Lights - Daylighting

 Benefits of Energy Star Appliances

 Water Usage – showers, leaky 

faucets

 Extension Cord vs. Surge Protectors

 Incandescents vs CFLs

 Waste Reduction and Recycling

 Thermostat

Dorms

 Target:

 Daylighting

 Washing Machine – full 

loads, cool water, after 8 

pm

 Surge Protectors

 Showers – shorter, cooler

 Chargers – unplug

 Recycling



Empire Commons Energy Bills

 Goals: 

 To remind residential students living in apartments of their energy 

usage 

 Prepare students for the “real world”

 Since we read the meters at Empire Commons, we issue monthly 

mock energy bills to students so they can see how much their 

energy bill might be if they were living off campus

 Can view individual apartment energy usage 



Empire Commons Energy Bills

 First, the monthly data is put into our Billing System



Empire Commons Energy Bills

 Names are populated by 

a roster provided by 

Residential Life

 Energy data for the 

month is then entered 

and the estimated cost 

based on current 

electricity prices in the 

Albany area



Empire Commons Energy Bills



Empire Commons Energy Bills



Empire Commons Energy Bills

 The reverse side of the bill is used as a place to put energy 

saving reminders and special sustainability themed events



Empire Commons Energy Bills

 Impacts:

 Since apartment students have more control over their energy 

usage than any other place on campus, they tend to have a 

large impact

 Numbers during the energy campaign typically show students 

here are reducing their energy by nearly 20%

 Word of mouth from RAs and RDs say that students like the 

program and say it has encouraged behavioral changes that can 

help them save money in the long run



Energy Campaign Reveal Ceremony

 Goal: reveal the results of the 

energy campaign

 Award academic buildings that 

met their goal, most improved, 

honorable mentions, etc.

 Award the winning living areas



Challenges

 We usually save about 1 million kWh over the 10 weeks, so the 

amount we save depends on the rate of electricity at that 

particular time

 Need to recalculate baselines 

 10 years old

 Faculty/Staff that have traditionally done well during the 

campaign because they are “good” conservers of energy may 

be in buildings that are being utilized more for conferences, 

meetings, classes, etc. than in the past. So their conservation 

efforts are not being shown in highly utilized buildings and the 

baseline needs to be recalculated to represent that

 Very poor performing buildings – in the negative savings – are 

hurting the overall campus totals and the academic building 

totals – some buildings may have technology that is 

unaccounted for and is causing huge electricity spikes




